
Listen, Learn, Discover and Ideation

Enterprise Insights Shopper Insights Brand Insights

Business Objectives

Departmental Assessment

Cultural Assessment

Break down ‘silos’

Operational Assessment

Integrated Campaigns

Shopper’s are taking control

Help me, Educate me

Inspire me- on my terms!

Shopper Behavior

Shopper Anthropology

Business Objectives

Communication 

Objectives

Value Proposition

Media/Medium Valuation

Digital Media Network Design

Quantitative Metrics

Enterprise Design

Communication Strategy

Closed-loop network

Workflow Design

Viewing Behavior (Statistical)

(patent-pending)

Patent-pending

Feasibility Analysis

Predictive ROI Modeling

5-year P&L and Cash Flow

Media Valuation Models

(PPV, CPM or Hybrids)

‘What if’ Modeling

Validation ‘Pilot’

Closed-loop system design

Technology integration

Fully monitored

Holistic Measurements

Quantitative Data Analysis

Shopper Biometics

Shopper Behavior

‘click’ & ‘store’ stream©

Data Synch & Correlation

Content Optimization

Content Experiments

Business Intelligence Analysis

Operationalize

Enterprise Communication 

Strategy

Media Valuation

Specification 

Documentation

Client/Vendor Relations

Workflow Design

Business Process

RFP Authoring

RFP Management

(patent-pending)

Quantitative

Synchronized Data

Actionable Data

Validate Projections

Optimize Content

Correlate to POS

StoreStream Metrics, LLC Value Chain

for Enterprise Communication Media Networks

Identify and Define ‘Common Denominator’ Metrics

EVAlidate©

Qualitative

Observational 

Research

In-store ‘shop alongs’

Employee interviews

Intercept interviews

Exit interviews

Optimization

Feedback

Validation & 

Optimization

Feedback

Validation

Feedback
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